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Linguistic analysis of advertising discourse. The study of 

the methods works and its impact 
Dr. Essa O Barhouma 

 

ABSTRACT 
Advertising result of progress in the media discourse, 

emerged of the human need to communicate, and to achieve 
influence and persuasion, and meet the needs of the public, due to 
the importance of this issue felt this study that sheds light on this 
aspect of the presence of advertising, and by studying the discourse 
advertising discourse media and influential according to linguistic 
social studies method, the study of practical examples of audio - 
visual ads and print ; to clarify aspects of vulnerability and 
influence between language and advertising, and the implications 
on the lives of the receiver, thought and language. 

The findings of this study suggest that the speech advertising 
prompt with the main objective to promote Item more means 
influential, and profitable material, and took advantage of 
advertiser Arabic language to achieve its objectives, and wrote ads 
_ on the whole _ the language is weak, full of errors of grammar 
and spelling, stylistic, and this would leave its impact bad on 
language and its components. 
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